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CELEBRATING STORE
DESIGN AT ITS BEST

Retail & FMCG | Europe's Finest

e N0 man has gone before

dhich is a shoppang nir
spaceships whizz

past overhead, wivle sgnpos

e written in the Kbngon lan-

guage. The 1,170 square metre store, whech opened i December

The new Silpo outlet in
Kharkivis ashopping
nirvana for Star Trek fans
intergalactic spaceships
whizz past overhead,
while signposts are
written in the Klingon
language
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W EMBRACING THE
' FOOD REVOLUTION

’ EXCLUSIVE INTERVIEW WITH
. DANONE'S EMMANUEL FABER

TURKISH DELIGHT

ESM MEETS MIGROS
TICARET'S OZGUR TORT

FROMDENMARK
WITH LOVE
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e .I;’:_.‘f\'..."a\\g\},;.&i‘-:‘;:‘: b LOOKS TO THE FUTURE
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At A Glance

NAME OF STORE: Silpo Kharkiv
ADDRESS: Gagarina pr, 167/1,

Kharkiv, Ukraine

OPENED: December, 2018

SIZE OF STORE: 1,170 square metres
NUMBER OF CHECKOUTS: 13

OLIVES &OLIVEOIL | CONSUMER GOODS FORUM | FOOD WASTE
AMAZON | BAKERY &PASTRY PRODUCTS | HOT DRINKS P L e 4203 ESM Issue 4- 2019 109




Retail &FMCG | Europe’s Finest

Retail & FMCG | Europe’s lfinest Retail & FMCG | Europes Finest

»
-
*
B
.
.
.
.
.

reeeah e

Y T

Lavina Mall

: - : 2 BB :
: ilpo 5. new Lviv outlet is a“. example of when ) s he stunning new Lavina Mall outlet in Kiev, Ukraine, is
- Retail meets Wonderland® - the whole store is . I the latest in a long line of adventurous designs by

a homage to Lewis Carroll’s Alice’s Adventures Fozzy Group, the operators of the Silpo banner.

In Wonderland, with playing cards adorning the ceil- The loft-style design, with exposed brickwork and retro Mall [p70) and the "Alice in Wonderland' themed Silpo Lviv (p92],

92 Issue 4-2017

ing, Cheshire cats grinning from light fixtures and the
Mad Hatter preparing his tea party on the wall of the
in-store café. Rustic wooden shelves, bright murals
on the walls and highly-conceptualised deli depart-
ments give shopping in this store a homely, if slightly
surreal edge. Among the suppliers to work on the
store were refrigeration specialists FREOR [see panel
opposite).

Silpo, which is part of Fozzy Group, has proven itself
to be quite the master of unique retail design, as also
evidenced by its new Kiev outlet, which we feature on
page 70, and its Jamaican-themed Brovary store.

murals on the walls, ensures that each department within

the store is given the space to really ‘sing’. With Silpo seek-

ing to increase its product range (currently at 6,500 SKUs),
the store was developed to showcase this expansion in the

most striking way possible. An in-store café, traditional bak-

ery, fish smokehouse and an ‘interactive area’ for children
are among the novelties for shoppers.

Among the suppliers working with Silpo on the new store

design were lighting supplier Imoon and fitout specialists
Modern-Expo Group.

70 ESM Issue4-2017

100 Issue4-2017

Following in the footsteps of the New York-loft style Silpo Lavina

the third store we are featuring from Ukrainian retailer Silpo [part
of Fozzy Group] is just as impressive. While it may get as low as ten
degrees below zero in Ukraine during the winter, it's always summer in
this Caribbean themed store, where beer and wine is sold from a "surf
shack’, fruit and vegetables are displayed under palm trees and
Jamaican rhythms adorn the walls. As you would expect, given the
theme, the store features a wider range of exotic fruit and vegetables
than other outlets, and a meat and seafood smokehouse.

Imoon worked with Fozzy Group on the development of the store,
incorporating a lighting set up that ensures that no matter what the
temperature is outside, the sun is always shining once you set foot in this
impressive tropical paradise.



AK CTATU
yAobneHnm
MarasvHoOMm



YoMy Noau B
OAHI MATA3UHU
XOOATb, A B IHLUI
HI?




5O PUTEUNEPMU
3MOINN
3POBUTU IX










IO AOMOMATAE

blJIbLLE.




AK CTATU
YIIOBJTIEHUM
MATA3SUHOM ?







roctsa

CTABUTHU B
LEHTP YCbOTO,
Opierauia us IO MU POEMMO

Ncrb

EMnarTia







Andrii Furmaniuk
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MOTPEBU Ta 5OJ11 TOCTEN

NMPOAYKTOBI ®IWLKH INSIGHT Ta BIG IDEA

FTONOC KNIEHTCbKOIO

YNIOBJIEHUM LUJTAXY

rON0C GPEHAY | MAFAZUH

KOMMYHIKALII .
ANHAMIYHUA

EMOLIIS OV3AVH ta APT

STORYTELLING ra

DIGITAL
MPABUNIbHE CBIT/1O

MPE3EHTALLIA ®OKYC Ha MICLEBE ta CUMBOJ1I3M



MOTPEBU Ta 5OJ11 TOCTEN

INSIGHT ra BIG IDEA
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NMPOAYKTOBI ®IWLKH INSIGHT Ta BIG IDEA
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EMOLIIS OV3AVH ta APT

STORYTELLING ra

DIGITAL
MPABUNIbHE CBIT/1O

MPE3EHTALLIA ®OKYC Ha MICLEBE ta CUMBOJ1I3M
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Yuliya Dzyuba @ Add verification badge wws DZYUBA Retail Atelier

Create emotional retail spaces with consumer centric and WOW
experience | Top Europe's Finest Innovative Design Supermarkets
Creator | Keynote speaker | Ex-Silpo retail design head | Founder of
Dzyuba Retail Atelier |

WU (Vienna University of
~  Economics and Business)

Bucharest, Bucharest, Romania - Contact info

2,758 followers - 500+ connections

Add profile section Enhance profile
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