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DIAGENCY —

iIs an agency of integrated online marketing

We provide all the necessary services for successful and
effective business promotion and prioritize priority to the
quality of our projects, not their guantity.

TODAY, THE TEAM EMPLOYS
12 SPECIALISTS FROM VARIOUS FIELDS:

All of them are strong individually, but fogether they bring
clients insanely cool results. Average LTV of cooperation with us

14 months!
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WHAT SERVICES CAN YOU GET FROM US?

N /

“iIncluded in comprehensive support or as a separate service

Together with our partner Studio Creative, we develop functiondl
websites/crm systems and online stores for market leaders and
provide SEO welbsite promotion, Google Ads. to order a range of services

d.agency X Cicwe



| CASE

PODOROZHNYK START

Niche:

platform for young people

Initial request from the client:
Increase in the number of subscribers and
recognition among young people.

We reached the goal of 20k subscribers by engaging
iInfluencers, holding sweepstakes, developing guides
and generatfing inferesting content.

LTV = 13 months to the present day
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podorozhnyk_start

234 8242
Jonucu YuTaui

MopopoxHuk START
OceiTa
"+ Mnatdopma moxnmeocTen N21 gna monogi
@ Mwu cninsHoTa dapmauesTis MainbyTHBOO
- QopmMa peecTpadii Ha poboTty B MNoAOPOKHMK *

(2) start.podorozhnyk.com/START

@000

Mp TART

CrexuTi MoeigomnexHs +2

SPF gornan
3A WKIPOKO

B3aemopgii 3 @ﬂeperﬂﬂHym qHO 3 nepioaoM 29 Tpas. - 27 Yeps.

KOHTEHTOM BCI

10 341

B3aemomll 3 KOHTEHTOM

7% Bip peknamu

+8 609 nopiBHAHO 3 29 Tpas. - 27 4eps.

362 23,6 TUC.
ponucu(-ie)  yuTadi

MopopoxHuxk START

OcsiTa

Mporpama Kap'epHOro po3ssuUTKyY Ans Monopfi Mepexi
anteK lNoaoopoXHUK

Go START &

(2 start.podorozhnyk.com/STA... iwe 4

CTeXxuTtun MoBigoMmneHHs

06ig 3 CEO BakaHcii Cnienpaui Mogii Mpo STA

® L2

#5 CTPAXIB MONnoaOl
BE3 AocBIinoy

EKCKYPCIA
B MEPEXI ANTEK

D,ll y npocl:nm @

BiogioyBaHHa npodinto

HaTuckaHHA Ha 30BHILLHE NMocUnaHHA

OxonneHi obnikoei 3anvcu

O6nikoBi 3anuncu, Wo B3aeMogisnm

data after the first month of operation
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CASE

Part of the promotion strategy:

NOAOPOXHUK.START MOAOPOXHUKSTART

PODOROZHNYK START

LiiMI SMM-NPOCYBAHHS
BOPOHKMU

3AJTYYEHHSA

OpraHiuHe NnpocCyBaHHA MOXIMBE NLWLE 3a PaxyHOK
PErNYNAPHOro NOCTUHIY, UIKaBWX CTOPIC, PINCIB,
YaCTKOBO XellTerle Ta reo.

NPUPOCTY KINbKOCTI MIAMMCHUKIB [0 XOBTHA B
3B|an'UEHHﬂ poamipl +20k.

IHGOPMATWBHE HAMOBHEHHA CTOPIHKW, CMIOHYKAHHA [0
PEFYNAPHE 0if, B3acMOMIA 3 HOBOIO ayAMTOPIEIO Ta YTPUMaHHA

HaABHOI.

Hala komaHga BBaxae, Wwo uini 8 +20 000
¢dorioBeplB OOCArHYTK 3a 3 MICALI NLle 3a paxyHoK
OpraHikKn € He pearsHUM.

MOJo0l, CTYOSHTIB-NMOYaTKIBUIB, IHTEPHIB, BUIMTYCKHUKIB

3ANTYYEHHA Bea noceiny poboTV HapMaLEBTVMHUX Ta EKOHOMILHUX

CNELIANEBHOCTER, NPOCBITHALBKOID OIAYa.

Ta KOMNMeKc HaCcTYMHNX IHCTPYMEHTIB OdacTb HaM MOXIMBICTb
MaKCUMaU1bHO HabnManTea 0o OOocArHeHHA BaxaHoro
pesynbrary.

MpoTe, BlooxeT Ha peknamMHl BUTpaT NoBUHEH By Ty BIONOBIOHWA.

* réels

* posirpaui

* npsaMi edipu

° raig 3a nignucky

* Konaéopauii + KPOCCMAPKETHUHT

DIAGENCY 02 DIAGENCY

Organic results of Reels:

M ysranr

He 3Bonikan

SlinxpHEil naepl B.0B0% SBfTAS MARBY I Mo3Hauai apyra, AKUi NOYYBAETbCS TaK CamMo

"

MWK B KOMEHTH, SKUWA TUN NPaLiBHUKIB TH: N...

nwoToro 7 - Tpusanictb 0:09 DOPSRUE G HpNEIHICT Ol bepesHa 16 - TpusanicTb 0:12
@ 2
> v ® - . [ Q@ k4 w @ 4 7
33743 456 4 25 8 16160 345 5 1M1 33

113268 102 2 12 13

Target:

LliHa 3a

Pesynbratu OxonneHHsa YacTtorta pesynbTar
) ) 5 7 627 1,27 _ ) 5558
_ | 42 20 573 1,49 | _ 1-,68 $
3214 32615 2,02 468.8 12
25 23 881 3,24 ] 6,08 S

= 72888

2,52 —

Coverage: 165,658 accounts
Impressions: 381 197

Clicks: 7 407

Expenses: 294,84 S

Leads: 119

Average price per lead: 2,48 S

Skrynnyk Maria

e W = TR
[lyxe 3a0B0eHa cniBnpauero ¢y Mu npaurosanu 3 6aratema
areHuisaMun, ane came Diagency iae y HOTy 3 HalWWUM LLANeHUM
pPUTMOM T3 PO3BUTKOM KOMNAaHII. KoMaHAa reHepye TpeHA0BI Ta
| KpeaTWBHI pilleHHA 3aBAAKM AKMM MK JOCATAaEMO NOCTaBNEHHWNX
I uineii. 3aBxav Ha 3B'A3KY Ta ONepPaTMBHO KOMYHIKYIOTh
o Hapa npoekToM npauioe He avwe SMM-cnedianicT, a we
[N KOHTeHTMelikep, TapreTonor, NPOEKTHNIA MeHegxkep. KoXeH 3 HuX
Y Npauoe Ha pe3ynbTart i e No3UTUBHO BigobpaxaeTbes Ha
KOMMNaHIl.CNinbHO pyXaeMocCA Aani Ta AOCAraEMO HOBUX Linei (s

¢

d.agency.

01.01-19.01

ErooxeTt

12128

BUKOPUCTOBYET...
Bukopuctosyer...

BukopucToBYET...

Cyma BUTpaT

27,74 S
70,40 $
149,76 S
151,90 $

399,80 S



CASE

RBK KRONOS
Niche:

Turnkey interior design and repair studio.

Initial request from the client:
Atftracting new customers To services through
targeting and effective/selling content.

N the 6th month of cooperation, we changed the godl
fo increase awareness and added to the promotion
mechanisms influence marketing.

LTV= 14 months

(™ ¥ C  kurovskyi
} sonya.davydovska ‘J y

yuliia_hudyma

@RBK.KRONOS

poceip po6ortwn 6inbwe 10 pokis, 650+
peanizoBaHMUX NPOEKTIB, po6oTa 3 NiRPAAHUKOM
AONOMOXKEe 3eKOHOMUTHU ao 20008 Ha pmom’i Ta
YHMKHYTH HenepepGaueHux cuTyauin
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. B HHA LEl
p%g”e”h
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) 'hpotmr.) v{m.\!dhu.

@rbk.kronos

betove

£ rbk.kronos

87 380 108

Jdonucu “YuTadvi  BiactexyoTbes

OWU3AWUH IHTEP'EPY | PEMOHT

+ MOBHMWI CYNPOBIJ, MPOEKTY

« NOTPUMYBaHHSA CYy4aCHUX EBPONENCbKMX
cTaHpapTiB

+ rapaHTia 5 pokis

call: +38 096 07 07 507
rbk-kronos.lviv.ua/

Opect lony6

a,f'be/r k\

rbk.kronos v ¢ =

307 7484 168

ponucu(-ie) yMTaui BigcTexylTbHCS

"\ KRSONOS

\\1,:,,
,D,VI3A|2H IHTEP'EPY | PEMOHT

« AKiCHMIA PEMOHT Mifa, KoY

- Mposopa ¢iHaHCcOBa cniBnpaus

- MapaHTia 5 pokiB Ha yCi BUAN PEMOHTHUX POBIT
- 650+ peanizoBaHUX MPOEKTIB

(2 rbk-kronos.lviv.ua

b e,]r-o e

19:25

W Hawa cnisnpaug i3 diagency Tpuae Bxe 10 Mmicauis. Lle monoaa
ambiTHa KoMaHga, ska po3bupaeTbCca B CyYaHUX TPeHAax Ta 3HaE,

AK X BAKOPUCTOBYBATU Y coLlianbHUX Mepe

KoMyHikaLiga weuaka ta npodecinHa, 3aBx

XKax.

an OTPUMYEMO

BIONOBIAI Ha YCi NUTaHHS, AKi HaC UikaBnsaTb. Mun gocarnu rapHoro

POCTY Y NiANUCHUKAX Ta OTPUMYEMO perys

SIPHI 3BePHEHHSA Bif

KNieHTiB. Ha pasi, uinb BNi3HaBaHiCTb: BOHA LI/IKOM YCMIWHO

OOCAra€eTbCA.

MNpoakTKBHI KnacHi cneuianictu. PyxaeMochk cninbHo gani!

Customer v

> LW

a

CTEJ14 BE3
OBPOBKM

¥ npouscl peanizau

Greenville

M TPEHAM
(T Ey] BIHTEP'EPI
Wt 2024 PORY

d.agency.

PI3HMLIS MDK
LUNAKNIBKOKO
TA LUITVKATOPKQIO




| CASE

Targeted advertising:

For the first 5 months, the main work was done on lead
generation through the form/site.

It is important to note that the display of advertising

RBK. KRONOS

campaigns were limited to the city of Lviv and the region.

Leads received: 100
The average price per lead is $20.73
Best price per lead - $8.34

HanawTyBaHm
nnnnnnnnn

\/ Advertising W?"Lﬁ“’
]Lmr Lead genevatLon

{ d qqencyj

From the 6th month of cooperation, the goals of
promotion and KPIs. We concentfrated our work
only on promoting the profile and increasing
recognition among the audience.

7484

Yurtaui

1627
Yuraui

+10% nopiBHAHO 3 29 Tpas. +1,3% nopieHAHO 3 18 NioT.

Numlber of subscribers
after 6 months

Numlber of subscribers
for the 6th month of work

godl - generating leads godl - recognition

LTV = 14 months to the present day




CASE

HELIOS
Niche:

Medical center for family health in rehablilitation in Dnipro and
Novomoskovsk Increase organic fraffic to the Instagram page.

Objective:
We developed an SMM strategy and defined the mechanisms of
Promotion.

We worked out the visudl style in accordance to the client's
requirements. We regularly provide technical specifications for
photo/video shooting. The page is promoted without the use of
targeted advertising.

Part of the strategy

UIJIbOBA AVONTOPIA uis crnienpPALI MO SMM:

UITbOBA AYANTOPIA MEANYHOIO LIEHTPY “rEJIIOC” -
LIE YOMOBIKW TA XXIHKI BIKOM 20-60 POKIB, A CAME:

« 3any4eHHs ayauTopii 4O B3aEMOAji 3 KOHTEHTOM;

« 36inbLUeHHs KinbKOCTI UinboBoi ayauTopii B Instagram (20-60);

« MauieHTn 3 3axBOPIOBAHHAMM, SKi LLYKaTh CYyHaCHNA MeOuYHU LeHTP 3 iHavBeiayanbHUM
niagxoaom Ta cnewjianisosaHo AONOMOrok. «+ MipBULLEHHS OHNaH BnisHaBaHoCTI B [HiNpi Ta o6nacTi;

+ MainbyTHi 6aTbKw, sKi N1aHYOTh BariTHICTbL Ta WYKaTh MeanyHY NigTRUMKY Big NoYaTky Ao + HapaHHsA TeXHIYHNX 3aBAaHb AN 3A0OMKI KOHTEHTY;
HapOM>KEHHS ANTUHK, abo XX BaTbKN Y SKNX BXKe € AiTU Ta NoTpebyioTb
KOHCynbTaLUi cnedianicTis. i o oy

Y = - « HapaHHsa KOHCynbTaull MO CTOPIHL

« MicueBi MmeLuKaHLUi, ki nparHyTs NpodeciiHnx KOHCYNbTaLiv creLjianicTiB Ta perynspHo i .
06CTEKYIOTHCA. *+ MoHiTopuHr TpeHpis;

« JTropguy noxunoro BiKy, SKi NOTPE6YIOTE KOMMAEKCHOro Meai4YHOro o6¢cnyrosyBaHHS + MNoKpalleHHs opraHiyHNX NOKazHYIKIB B npodini insta;
Ta NigTPUMKIA 3 BpaxyBaHHSM IXHiX ocobnmemnx noTpeb.
+ BuUcCBITNEHHS NpiopnTeTHUX HaNPAMKIB KMiHIKW: Xipypris, oHkonoris,

—— — 5 g ;
{ leo: iHinpo Ta HOBOMOCKOBCEK (06nacThk) penpopykKTonorisa, peabiniTauis, LEHTP MEHTaNbHOro 340PO0B'S.

NPUKNAL NPUKJIIAL EKCMEPTHOIO
KOMEPLUHOIMO TEKCTY: TEKCTY: TOUYKA A (sa ocrari 30 avis)

9 Pas Ha pik KoXXHa >KiHKa Mae NPOXOANTYI OrNAA Y Mamorora

Ta po6UT Y31 rpyAHIX 385103 ANt MOXMBOCTI BYACHO

BUSIBUTY PaK MONouHoi 3anosu O

Konu By BocTaHHE nepesipsnu caoi rpyan? ‘ ‘

Y meauiHOMY UeHTpi “lenioc” Ao 8 6epesHs Aie crieuiansHa
NPONO3ULIA HA KOMMNEKEHE OBCTEKEHHS MONOYHINX 3an03:

% - 30% Ha Y30 Ta KoHcynbTauiio Mamonoral
Axkuis gie 3 06.03-10.03.

1l 3anuc Ha o6CTeXeHHA Ta yci geTani - 3a HOMepPoM TenedoHy:
+38(067) 184-22-51

3Haiomo? BonuTek WuA Nig 4ac po6oTu? (ronoeHe poto
6inb B Wi

1cnaifg - Binb y Wi - akTyankHa Npo6nema Ans Nioaei
PISHOFO BiKy, OCOBNVBO, 3 CUAAYNM CTUNEM KUTTS Ta
POGOTOI y rapkeTax, opicax, B CTaTUHHNX NONOMXEHHAX,
HenpasubHo NiaiGpaHa NoAyLIKa ANst CHY | TA,

2 cnaiia - LUNGHI M'A31 NOTPe6yIoTh POSCNABAGHHS Ta SMIHI
HABAHTAXEHHS.

Cnasm WniHNX M'AsIB, KM ANCKOMEPOPTHOrO BIRYY TTA
YaCTO CTaE NPUHMHOIO POSBUTKY SaXBOPIOBaHE OMOPHO-
PYXOBOI cUCTEMU.

MW LOTO Hi B IKOMY Pasi He MOYeMO AonycTUTU!

3 cnaig, - PiweHHn - rimHacTka ansa wwi! EpexTreHi Ta
npasunbHO NIAIBpaHi Bripasy cewianicTom aHiMyTb 6ib Ta
nonepensTL NOBTOPHI Npo6nemu.

4 cnaiig, - 151 3aMMCY Ha KOHCYNETALLIO Ta ANS OTPUMAHHS
PEeKoMeHaauUin seepTanTecs Ao peabinitonora.
TenedoHyiiTe 3a Homepom +38(067) 184-22-51 a6o nuLwiTh
HaMm y aipexT

KIJTbKICTb NMIANMMCHUKIB - 3 807 [ER- MOKa3HVIK, WO BUMIPIOE piBeHb
‘B3aemofii ayanTopii 3 KOHTEHTOM
(BigHOLLEHHS KiNbKOCTI B3aemogii

OXOrINJIEHH4A - 2 300 A0 KiNbKOCTI MiANCHIKIB)

B3AEMO/IA 3 KOHTEHTOM - 130 ER: (21,17/3807)*100%= 0,005

b e,]Lcr Ve

I‘,/_ "\I
@/" 557 3 848 640

5 ponucu(-ie) ymTaui BiACTEXYIOTbCSA
leAloc

MeauyHu ueHTp «lenioc» « AHINpo -
HoOBOMOCKOBCbK
JlikapHs
Xipypris
Peabinitauis
PenpopykTonoria
MeHTanbHe 300P0B'A
) CrauioHap 24/7
& 200+ nikapis
& Awnanisu, giarHocTuka
Byn. llamaHa, 17, Dnipro

(2 linktr.ee/helyos1 i we 1

Crexutun MosipomneH... 3B'A3aTuUCH +9

ao
akuii xipypria HOBOMOCKOBCHK BaritHicts
nicna

AKLi Xipypris HoBomocko... BariTHicTb [o [ nicng

10 yBary HaLuvix nauiewTis! Q @renioc

MeaunuHui ueHTp «enioc»

PO3TALLOBAHUA B PR

TUTBKM 3A HACTYMHUMM el Eaplatnie
AOPECAMU: npoTH paky ) Xipypria

cnoci6 6opoTbbn

i3 HOANMUIKOROIO,BAFOID

Auinpo HoBoMocKoBCbkK

ByN. TeTbMaHCHKa, 19

DI 3A IHLLMMM ABPECAMM TA IHWHMI HA3BAMM, MU HE MAEMO

PAHHS AIATHOCTUKA P

? S P lesice
o et MU OTPUMANN
Byn. BepHagchkoro, 184
BULLY
TYPBYE BIflb B CMUHI? AKPEA"TAuIﬁHy
BMNIVB MW 3HAEMO, LLIO POBEUTU
uyePeBel pi o rora KATEMFoPIIO

Ha Hawy ncuxiky §

HA ER mMoXkemo ckasaTu, Lo BigHOCHO
e cBigunTbL NPO MiHIManbHY B3aemogilo
KOXK, Nif MUTaHHAM sIKicTb ayanTopii,

© Micnsa aHanisy cTopiHk @helye
BaLLOI KiNbKOCTI NiAANCHWKIB MO
ayAanTopii i3 KOHTEHTOM Ta G
sIKa € B NiANCHUKAaX.
ByaemMo HamaraTicsi MakcumMarbHO ii 3any4nTy, ane noTpibHa HoBa NosiNbHa ayAUTOoRIs.

d.agency.
auﬁber

ge ! 561 3886 641

/ ponucu(-iB)  YMTadi  siactexyiotbes
® vo

MeauuHum ueHTp «lFenioc» [AHiNpo | HOBOMOCKOBCbK
NikapHsa
Nikyemo, onepyeMo, peabinityemo )

8 pOoKiB Ha PUHKY

Ton-10 KniHiK B YKpaiHi

15000 nauieHTiB cKa3anu Ham «.El,m(yro»@... Ginblue
Byn. llamaHa, 17, Dnipro

(22 linktr.ee/helyos1iwe 1

MpodeciiiHa naHenb
2,3 TMC. 06NiKOBUX 3aMKUCIiB 0XOMJeHOo 3a ocTaHHi 30 gHiB.

PeparyBaTtu MowWMpPUTH Npo... 3B'a3aTucs

AKuii Xipypria HoBomockK... BariTHicTb [o [ nicha

2 N

L1
= —

g wynicanit:

(PMHA PIETESA roTOBKA
MEAP TACTPOEMTEFOOOT nD DnEPhw

E} Tesloc

OaH AEHb
B xipypril «Meniocs

PEABINITALISA

B MEAMMMOMY LIEHTF =T E/N0C




CASE

VIZEX
Niche:

A modern medical cenfer specializing in the diagnosis

and freatment of visual diseases.

Objective:

Gaining recognifion of the clinic, familiarization with the services,
dispelling fears about procedures, attracting patients.

A strategy was developed that included targeted advertising
and an improved visual concept. Affer that, we provided
content plan and planned photo and video shooting fo create

content.

Methods:

SMM, content marketing, promotion coverage, UGC,

targeted advertising.

Part of the strategy

......

BI3YAN:

A

ia “OC TeCTORBOrD Nepd Mpocysocmo odepy NPICPATETHEK
gl RONYCEOTH EosnasEil 3 HOCTYTRH MMM LANARMK, MICERNT
+ FiporesEpOUia wEped conT; - NMozepHo KopssUin 3oy

« OTEWAMOHHA NoalEoMASHE MasaHLREY
AlpdsT:

D oH PP EOTODORT

« MiHyDoEHA I0X00EEanHE CiTHIRHW,

+ DTREWMOHHA O38IHHIB, T|:||:||‘[‘:II|_ HT CTOOIHE,
- BiTpecpeTHHOARHO HipyDrE.
+ pnbipnoan Sypamo NpocyeaT
':'"1'!\."““":'“".'-'- LONHCK G CTOERIHL
CTATHAHANS ELRaO.

DopMoT pPEKNOMHME KRPSOTHAR -

TONE OF VOICE

OEEOOCMT BBivHEHA ARADITHAR TOe SRS S WO DR

- MNpara W OEAHA A EE OO [peRnoM s KpaaTiboe, BaHepos] MosEsED BIEOpECTOTH
ABEDTOHHS HO HTHI, AKLLD MESCELH CTOCYETECA HOHHPETHI wneosdl oysHTopl {Mononed T}

HODARE

TAPTETOEBAHSA PEKMAAMA

NAAH NPOCYBAHHA:

MpoBenK OHEAR KOMBOHIAL 10 3

MicAr TECTOROMD NEPIoAY NPOWOCMD MO ONTHMISOWIC0 TO MO0WTOSYBOMMAR DORAORHAK

b e,fcr e

&~ vizexlviv

435 3760 264
AonMcH uMTaY CTEXWUTH 38

Megu4HKiA ueHTp Bizeko

MeguurHa Ta 300poB F

L] nazepHa Kopekuia 3opy

L MIKpOXipYpria KaTapakTw

L NiKyBaHHA 3aXBOPKOBAHE CITKIBKK
| BiTpeopeTMHaNBHA ipypria... Ginbiue
(_:f) Wwhw vizex. ua/

m MoBigoMnedHA 3atenedoHyBaTH +2
(#) O

#3 B81OMNYKH LASIK NP HAC #2 BIOTYKW @ noci

e CnELU
1 A N |
R ) c T M

d.agency.

fter .

— vizexlviv

452 3922 250

AOMNMncu yMTaui CTEXUTb 3a

MepauuHuit ueHTp | OdbTanbmonoria | JlTazepHa Kopekuis 30py

@ vizexlviv

MeauuuHa Ta 340poB’s

Miknyemocb npo saw 3ip @

KomaHpa BucokokBaniikoBaHux nikapis
binbwe 15 pokiB goceigy

0O6nagHaHHA HOBOrO NOKONIHHA... 6inblue
@ www.vizex.ua/

+0

Crexurn MoBigoMneHHA 3atenedoHysatw '~

Y BIZERLC /

7
nro
BISEKLC [ 6
BIZEKC ik

#3 BIArYKM LASIK NPO HAC #2 BIOTYK W9 noc)




| CASE VIZEX dagency

e gained +209 new subscribers Coverage: 243,859 accounts
e increased the reach: it was 5916, it became 72008 Impressions: 452 /704
e increased inferaction with content: there were 521, now there are 1259 Clicks: 8 480
e Updated the profile header Average cost per click: 0,05 S
e changed the style of publications CTR% average: 1,87/%
e increased the number of direct messages and calls Costs: 418,60 S
; LliHa 3a
3 864 Bsaemonioln 3 KOHTEHTOM @ KamnaHin Pe3yneTaTH QxonneHHA Noxain pesynerat CymMa BUTpaT
Yuraui i S 3103
+3,7% nopiBHAHO 3 30 KBIT. s
1259
B3aemopii 3 KOHTEHTOM ' o=
) 22,5% Bip pexnamu 49,3
MpupicT
g+ NE——— +57,5% nopieHAHO 3 22 6ep. - 30 KBIT. et 17 O 24 2 67: 3 222 6,20 §
e Yurtaui 3 981 15210
» CKacoBaHi CTEXEHHS
PelynsTaTth 3 6 kamnaHin @ 243 859 452 704 418,605
+424%
'-It-1T::ﬁ 96% ; Yiraul al CPC
72008 shal il Kawnanin PO " | oame moncy T * | nommy T nomy " nocwness nosnewn ko
OxonneHi 06niKoBi 3anucu i e 1123 124 4
89,3% eig peknamm
Mokazwu 165 764 " 15 509 ; . . 107 47
+109% e
Aii B npodini @ _ 108 |
NopiBHAHO 3 nepiogom 22 6ep. - 30 KBIT. :
BipBigyBaHHsa npoginio
801
OﬁniKOBi 3a|'|MCH' |_|_|I0 B3aemonignu PaaynsraTti 3 6 kamnaxia @ 67 385 365 13 29 138 8 480 2 0,055

HaTuckKaHHA HA 30BHILLHE NOCUNAHHSA




| CASE

STUMARI

Niche:

a nefwork of Georgian cuisine establisnments
that are located in the central part of Lviv

Objective:
To affract new customers to the restaurants through
targeted advertising and regular content.

Creating a promotion sfratfegy based on

targeted advertising and updating the visual

the visual concept of the page. Conducting photo
and video shoots to fill the page with live content.

Mechanisms: content marketing, coverage of
promotions, UGC, tfargeted advertfising.

b e;f(r e

4 stumari_lviv

522 1664 18
Posts Followers  Following

Kade rpy3amHCbKOi KyXHi

Cafe

Homepu TenedoHiB y 3akpinieHoMy AOMNucCi

? Byn. McTucnasa YaaTHoro, 9 (B NpUMILLEHHI roTesnio
“OnTima Mypan... more

Horodototska, 107, Lviv, Ukraine

See Translation

m Message Contact +2

BALLI ®OT... MEHIO HALLI FOCTI v KA

a/f'b&r\

stumari_lviv

o

542 1812 19

CTYMAP
CTYMAPI |TPY3UHCbKA KYXHSA

Kade

Lepnpa KapTBeNbCbKa rOCTUHHICTb &+

? ropopoubka, 107 (032) 242 4240

? N.Ykpainku, 20 (067) 238 2494

? YnatHoro, 9 (rotenb «OnTtima Mypan»)
(067) 3219612

Horodototska, 107, Lviv, Ukraine

CTexuTmn Moeigomne... 3B'AzaTucs
2
i

00O =

rocTi¥ VYpartHoro, 9

ponvcu(-iB)  YMTaui  siacrexywrscs

MEHIO nPoOMo3s

{ d qqencyj

3 MIPKHAPOAHMIY

AHENM MIHOK, AOPOTI!
Hexafi Bawa enepria poausitae, si ripcsKi Ay



| CASE STUMAR)  dagency.
STATISTICS FOR THE FIRST MONTH OF COOPERATION

INSTAGRAM TARGETED ADVERTISING

Traffic:

Oii B npoq)ini ® 5369 777 PesynbTtati OxonneHHA Moka3u Eégfr;:‘rm CymMa BuTpart
NopiBHAHO 3 nepiogom 20 ciy. - 18 nioT. +303% | — — P— 0.06 S —— '
B3aemopii 3 KOHTEHTOM LB o o i i __ |
BinBinyBaHHa npodginto 5197 B T T
+304% 47,3% Bip peknamm 63 2 809 3 629 0,16 S 10,22 $
HaTuckaHHs appecy KoMnaHii 172 +709% nopiBHAHO 3 20 ciy. - 18 nioT. ' a BiABiYyBaHHA N|
+290% 3023 62694 123 238 0,06 S 194,14 §
_ o Coverage:
OxonsneHi 061IKOBI 3anuUcu 285 Tunc. 3 e e e ——
+/715% DXonneHHS 32 1000 oxonnexu
176 367 176 367 354 863 0,70 S
O6iKOBI 3anucu, WO B3aEMOAIANun 593 S . 358 e a0 >
+1 040% _ : _' N

231 441 231 441 554 962 0,84 S

Part of the promotion strategy:

Po3noain KOHTEHTY KOHLLEMT N°1

npuknaam AemoHcTpauii highlights
@ 35 @ @ @ @ &

I=Li/\b0|3a aYAHTOpiﬂ | BapiaHT 1 BapiaHT 2 BapiaHT 3

15-18 nocrTie Ha Micsub (A0 10 NnyBAikauii po3BakaAbHOrO

. . . dopmarty, Ao 8 nyBAaikauii koMmepuiiHoro dpopmaty)
ikK Ta XiHKH BikoM 25+, AloAM, SIKi HapaloTb

rnepesary CiMeriHHUM 3acTiAASIM, @ He T'YYHUM Bedipkam.

A
» @« & QS
% CTYMAPI @ G®q
Kade rpy3smMHCbKOI KyXHi
C'T'VITIAPI :ao'/a\:ﬁrszza nanitpa Ta NAMU

ManHaneskHicTs Maysil Ao
AYXOMOFO aABMIHCKKOrO MoACY:
3YMOBHMAQ Ha HEBEAMKIH NAOWI Pi3Ky 3MiHY
IHTGHCBHHX HEOTEKTOHINHHX BHCONHH Ta

uuuuu




| CASE

LEOPOLIS

Niche:

5-star hotel

We have developed an SMM strategy and regularly
promote content on social media. We use targeted

advertising.

2 years to this day

&

LEOPOLIS

Unwind and indulge
in a delightful evening

Where every
corner whispers
'welcome'

{ d qqencyj

01.12-01.01

Coverage: 139,453 accounts
Shows: 246 154

Clicks: 2 99]
Expenses: 300,00 S

Average cost per click: 0,10 S




CASE

JOYF

Niche:
Designer furniture.

A brand of modern outdoor/indoor furniture.

The goadl of the promotion is to recognize and attract
new foreign partners in the b2b segment.

We developed and implemented an SMM strategy.

The visual presentaftion conveyed the brand's mood
a siesta, a quality vacation.

JOYF

DIAGENCY

PO3NOAI1 KOHTEHTY TA PYBPUKALLII

2. OcobnrBocTi NpoaykLil. Po3noBigaemo 4im yHikanbHWiA Joyf)

1. XXuTTa 6peHay. BUCBITIEeHHA NPOLECiB CTBOPEHHSA NPOAYKLIl, y4acTb Y 3aX0aax,BUCTaBKax, GeKCTeMaxi, TOLo.

JOYF

DIAGENCY

Komepuinnun 2 .
3. ACOPTUMEHT. 3HaMOMIMMO 3 aCOPTUMEHTOM TOBapIB. TpaHC/H
4. UGC-KOHTeHT. PenocTu y cTopic 3 HaLlo BiAMITKO Bif Knie
1. CUTyaTUBHWIA KOHTEHT. LLIBMAKO pearyemo Ha iHbonpusoaun 1
- 2. KoHKpeTHi odhepy Ta nponosuLil, ski NiaBuLLaTh B3aemomgito T
3anyuarumn

3. Kevicu 3 peanizoBaHMK NpoekTamu. dinutunca peanisadismy
4. |lcTopil B3aemogii nofei 3 6peHaoM. 0BOpUMO Npo Te, SK Hal

1. lcTopil cTBOPEHHS npoayKuii. LLIo HaauxHyNno ausarHepa Ha T

2. Me6ni ta cTUNi XKUTTA. PO3NoBIAbL NPo T, AK MEGNI MOXKHA iH1
3aMiCbKMin BYOMHOK, KBApTMPa, FOTe b,

3. MaTepian Ta eKonorivyHicTb Me6/iB. PO3noBicTX NPo 0CO6AMB

Part of the strategy:

AHANI3 HILWI

NnOoBYAOBA IMIA)XKY BPEHAY JOYF

BA3YETbCA HA EMOLIAX TA MOYYTTAX

Mw nponoHyemo He npocTo indoor Ta outdoor Me6ni, Aki CTUNICTUYHO
[OMOBHIOKOTHL Ta GOPMYHKOTb aKLEHTW B IHTEP'Epi/EKCTEP'EPI, @ TaKoX
BPayKEHHSA Ta eMOLLil, AKi OTpUMae KNIEHT Bif B3aeMomil 3 NPOayKTOM.

[poayKUis Ta BidyasbHWIM KOHTEHT rOBOPSATL CaMi 3a cebe.
He BUMyLLEeHWI Ta Nerkni Band Ha CTOPIHKaXx.

Pasom 3 TuM Joyf - cyH4acHuUin yKpaiHCbKUiA BpeHa, SKUM MPONoHye
LlikaBi Ta SKICHI pilLEHHSA EBPONENCBKUMMN KONEram.

JUYF TR
¥your Co. i~ -

- match uboro cesoHy
u a ¥ o f

designmilk x Joyf

PIN

We are not crazy.
It's called creativity

#joyfull_living i

before

1703

YuTaui

before

1242

OxonneHi o6niKoBi 3anucu

d.agency.

after
1859

YuTtaui

after

1820

OxonneHi 06niKoBi 3anucu



CASE

COLLECTION

Niche:

Jewelry boutigque.

B OCHOBI LMX
OpacAeTiB

AEXUTb OPUTriHAAbHWUI
i 3anateHToBaHnin FOPE ciTuacTuii

AQHLIOXKOK, BUTOTOBAEHUI BUKAIOYHO
3 18-kapaTHOro 30A0Ta

Gold Mesh
Bracelets

2KiHoui ObpacaeTun 3pobuan FOPE
yCniwHUM 6peHAOM Y BCbOMY CBITi.

Development of an SMM strategy (including
typography and corporate elements).
Profile maintenance. Photo/video shooftfing.

SOLO COLLECTION

bpacAeT 3 TpUKOAipHUMUN
30A0TUMY POHAEASMU
Ta AlamaHTamu

LUNA COLLECTION

THyukuii GpacaeT
NOBHICTIO BUTOTOBAEHUI
i3 18-kapaTHOro 3oAoTa.

PANORAMA COLLECTION

bpacAeT BUroTOBAEHUI BUKAIOYHO
3 18-KapaTHOro 30A0Ta i3 30A0TUMU
POHAEAAMU 3 AlaMaHTamu.

Visual

Reels coverage in the first month

without targeting

d.agency.

Part of the strategy

KOJNEKLIA DIAGENCY
S S e,
i@“ —_———
E %
NOobYAOBA IMIOXKY KOBENIPHOI
s
KPAMHMULI “KOJIEKLLIA”
BA3YETbCA HA EMOLLIAX TA MOYYTTAX
Mwn NPONOHYEMO He NPOCTO BULLYKaHI KOBENIPHI NpUKpacy,
ane 11 byayemo TiCHi AOBIP/MBI 3B'A3KMN 3 KNIEHTaMM Ha POKM.
Yepes sickpaBy nofgavy KOHTEHTY TPaHCIOEMO iAo, LLIO MOXKHa
36epiraTm MOMEHTU XUTTS HE N1LLIE Y CBOIN NaM'aTi, ane i 3aBasku
[OBENIPHUM MpUKpacam.
KONEKUIA DIAGENCY

KOJIbOPU TA TUMNOIPA®IKA

BAPIAHT 1

[TPOMOHYEMO B3SITU 32 OCHOBHI KO/IbOPW CBIT/INX BIATIHKIB. [MprPOAHI KOTbOPW BNYYHO NiAXOAATb A1 LiET
TaknM YMHOM CTpiYKa He Byae NepeBaHTaXKeHa | ACKPaBi akLUEHTU  Hillli, OCKi/IbK BOHM POBNSTL CMOKIMHI aKUEeHTU
y BUrNaai ToBapy abo OKpeMUX eNleMeHTIB 6yayTb MOMITHI. Ta nepenaroTb HACTPIN came luxury CerMeHTy.

OCHOBHi KOnbopu:

WpuorT:
Tenor Sans

/0

AiTHiil po3anpoaax
A0 -20 %

AKUEHTHI NpUpoAHi Konbopu:

IOEI BILEOKOHTEHTY

MPO®ECINHA 3IOMKA

Mocunanns

Ha pegpepeHc )

3pO6UTY MOHTaX BIfIEO 3 KaPaMu N

Pi3HVX NOKONiHb. Hanpyknag,

Ainych aapye npukpacy 6abyci, .

HaCTYMHUiA Kazp-6abycs nepenae T MocunaHHs MocunaHusa

nNpUKpacy AouLi i T.4. . o 4 ¢ Ha pedepeHc Ha pedepeHC

Lle rapHO NPoAEMOHTPYe ineto , ol o i [IMHamiuHe Biaeo 3i BMIHOK

-~ - lapHe Biaeo 6nMXKHBOrO

MarasuHy. ‘L VGEORG JENSEN Kazpy 3 BIKOBOIO MOZENIO NPUKPAC y KOKHOMY Kagpi
Mocwnanns
Ha Eegegeuc Mocunaxusa
LuHawiswe sineo 3 awikoi Ha pepepeHc Mocunatua
NPUKPAC y KOXXHOMY Kaapi MoeaHaHHS Kaapis Ha gegegenc

3 NpuKpacamu Ta acoliauiin
3 IPUPOHIM PenbedOM

J

3a ponomoroio ASMR - sineo
MOXHa 06irpaT¥ piaHi GyaeHHI
abo cBATKOBI cUTYyaLlji
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di *
Ornap ®

OxonneHi obnikoBi 3anucu

O6niKoBi 3anucK, Wo B3aemMomisanu

[ii B npodini

OxonneHHa ®

142

OxonneHi 06nikoBi 3anucu

I
140

“MUTadl @

MNMokasu

142

COLLECTION

Story statistics in the first month without targeting

Ornap ®

OxonneHi o6nikoBi 3anucu

O6nikoBi 3anu1cK, Wo B3aeMomisanu

i1 B npodini

OxonneHHa ®

130

OxonneHi 06nikoBi 3anucu

I
129

“Yutayi e

Mokasun

e He

Be,f-mre, wo,:e/m;l:i/ov\/

ymTavi

131

Ornap ®

OxonneHi obnikoBi 3anucu

O6niKoBi 3anucK, Lo B3aemMopmisanu

[ii B npodini

OxonsieHHa ®

367

OxonneHi 0bnikoBi 3anucu

I
36

“Yutadl e

Mokasu

370

«

B

Ornsap, ®

OxonneHi o6bnikoBi 3anucu
O6nikoBi 3anu1cK, WO B3aEMOAIANN

it B npodini

OxonsieHHa ®

227

OxonneHi obnikosi 3anucu

L/
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YuTayl e

MNMokas3u
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d.agency.
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CASE

PAWIOUS

Niche: Geo:
dog products USA

Initial request from the client:

Creatfion of social networks, engagement of the
target audience, brand awareness and trust.

We developed a comprehensive promaotion strategy.

Mechanisms: confent marketing, branded
branding, UGC, targeted advertising.

LTV = 14 months to the present day

Examples of stories:

Pawib'u.s Pawit'ﬁ:.s

i 3=IN-1

WIRELESS DOG FENCE

Pawit':.u.s

Fences

Today we want
you to ask us any
questions you

i may have
H E Y I indoor and outdoor fence y T 110t T L
o . with GPS Signal Boost Chip and
. l:ir Q' ? ;"z/ » Al Sceng Recognition /
You forgot something - {%’, | ..ﬁ% '
for your furry friend il 4

GPS Dog Fence F800 - Radius
3371000 Yards, Rechargeable, Mid
to Large Dogs, Outdoor Use Only

Wireless Dog Fence TZ-F381, 2-
in-1Fence & Dog Training Collar -
with Charging Station, 1 Dog Set

!

Customer feedback
o D

Sergii Savchenko Paw

Cnisnpautoemo 3 komaHgow Diagency npoTarom
OCTaHHIX WwecTu Micauis. | MM Hag3BMYaHO 3a00BOMEHI
pesynbTaTamu po60oTU. XHS MapKeTUHroBa areHLlis
NpoAeMOHCTpYyBasia BUHATKOBY BigAaHICTb Cripasi,
KpeaTMUBHICTb Ta eKCNEepPTHICTb Y MNPOCYBaHHI HalKX
coumepex. KomaHaa BUKOPUCTOBYE CTpaTeriyHui niaxia,
KW CYTTEBO MOKpPaLWMB BUOUMICTb Haworo 6pexHay,
3anyyeHHs Ta 3aranbHy edekTUBHICTb. KOHTEHT, aKui
reHepyeTbCs KOMaHO0 TPEHO0BUNA Ta AKICHUN.
KoMyHikaLia npoxognuTb y Apy>XHboMY dopmarTi, Bignosiai
HafalTbhbCa CBOEYACHO, a rNMBOKMIA aHanis gaHux
003BOJIAE HAM NMPUMNMATU OBI'PYHTOBAHI PilLEHHS.
Diagency, ue LiiHHWUIA NapTHEpP 3 9KUM MU Byaemo
cniBnpauBaTy | Hagani ona goCAarHeHHs we binbLlmnx
yCnixiB pes3ynbrarTis.

Examples of stories:

You nheed ..want to
to buy our teach your

products dog

#..tired of the

d.agency.

Pawit'ﬁn.s

constant ”

if you... commands g barking

Pawit').u.s

Smart Dog Bark Collar B800 Grey -
Rechargeable, Waterproof IPX68,
Small to Large Dogs, Adjustable
5-22in, Color Display

5 REASONS

To choose our collars



| CASE

28.12-19.01
fraffic to the site

PAWIOUS

28.12-19.01

traffic to Instagram

LliHa 3a

Pesynbratu OxonneHHs Mokaswu pesynurar Cyma BuTpar Pesyneratu OxonneHHsA Mokaszu
11_8_ 9 626 11702 US?_S 67,09 S 210 2 666 3974
626 20 424 25956 023 $ 146,90 $ ol
i 210 2666 3274
744 29 890 37 658 0,29 S 213,99 S '
Coverage: 29,890 accounts Reach: 2,666 accounts
Shows: 37 658 Impressions: 3 274
Clicks: /44 Clicks: 210
Costs: 213,99 S Expenses: 112,17 S
Average cost per click: 0,29 S Subscribers: +66
Price per subscriber: 1,69 $
e o i 2 i TUN KOHTEHTY:
sl e P e
| s R TUNU TEKCTOBOI
n _ : - ~ Interest targeting & looklike audiences ) non Aql :
e . £ ) s mimgep ey ot e e k\
DIAGENCY 20 DIAGENCY LY Pq rt Of the Strqtegy

LliHa 3a
pe3ynbrart

0,53 S

0,538

{ d dqench

Cyma BuTpar

112,17 S

112,17 S



CASE

FORTUNE

Niche:

Swimwear and accessories

o Creatfing an SMM strategy:.

e | aunching and packaging of social networks.

e Jurnkey photo/video shooting.
e Regular maintenance.
e [argeted advertising.

LTV= 9 months

i N BEMCBOAKA
X . ‘ 3 OBE4Ol BOBHM
j 5802
AiamveTp 28 cm Poamip 56-58 Koabopu:

BoBHSHMI 6GepeT
320 rpH

Yci OcTaHHi 30 gHie %

OxonneHi 06nikoBi 3anucu

Dialogues: 109

The average price per dialog:
80.00 UAH Customer feedback
The average check: 430 UAH
Expenses: 8 /19.52 UAH

M  OnekcaHpp O.

3a10BOJIEHI CMNiBNpaLeto.

Lle oy>xe 3narog)eHa Ta pe3ynbTaTUBHA KOMaHOa 3 YiTKO
BM3HaAYeHUM NIAEPOM, KpeaTUBHUM, Ta BOOHOYAC HOBITHIM
nigxoaom i 6avyeHHAIM PO3BUTKY. 3aBXAN NPOMNOHYTb
MaKCUMasbHO AKICHI Ta KNIEHTOOPIEHTOBAHI PILLEHHS, L0
NEU3BOAUTL A0 MNOTPIBHOro pesynbTaTy.

CTunbHO, sKicHO Ta wBKAko. OQHO3Ha4YHO peKoMeHayEMO!

y Cnienpautoemo 3 Diagency NpoTSrom niB poky Ta Haf3BUYaHO



" PHOTOGRAPHY FOR FORTUNE MULTIBRAND  dagency




| CASE  dagency

CEGLA

Commercial shooting (content marketing).

We convey the atmosphere of the American bar 2000-x.
We use shots with neon and deftails of the place.

Shooting type: analog.

Examples of grids for posts that
can be made from our photos




| CASE  dagency

MEAT AND JUSTICE

Commercial shooting (content marketing)

A restaurant of the Lokal. Conceptual restaurant,
that develops a culture of meat consumiption.
The combination of dark visuals with red hues at a
glance conveys the concept of the restaurant.

Type of shooting: digitail.

Examples of grids for posts that s |
can be made from our photos A

4 | E " 4

¥




EXAMPLES OF PHOTOS d.agency




EXAMPLES OF PHOTOS d.agency.

Niche: Niche:
Barbershop Flower shop

7
#
N




EXAMPLES OF PHOTOS

d.agency.

Niche: Niche:
Decorative cosmetics

Stationery

A,

R, 1y

Kpox 2

02 3AKPUV FELUTANIBT®

i, 12 Us0r0 | BMHMKAS

ey OB LIOAEHHMK

Oy i

TEPANEBTUYHMIA ABTOPCbKMIf WOACHHUK MICHXOTEPANEBTKY

WOAEHHMK, V1 AnHyt Wniiiyk. Mepesipennin Aocsiaom KiieHTis
NPVBATHO! NPAKTUKI MPOTATOM 10-TH POKIB.

i MNAMNIP
BUCNTYXA€E BCE

192 CTOPIKKY: 338aHb A CaMOGHAY, MOSCHEHb Ta BaraTo BifsHOTO MPOCTOPY
2030ii3: KOXEH 84T PO3YMITH NO4YTTS Ta HABOAWTS /133 B AYMKAX
icaLl woaeHHMx sanucia




PROFESSIONAL RETOUCHING SERVICES d.agency

BEFORE AFTER BEFORE AFTER

A team of professiondl
refouchers makes projects
of any complexity in all niches.




PROFESSIONAL RETOUCHING SERVICES d.agency

BEFORE AFTER

BEFORE AFTER

BEFORE AFTER




agency. J
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AFTER

" PROFESSIONAL RETOUCHING SERVICES

BEFORE

AFTER

BEFORE

AFTER

BEFORE

AFTER

BEFORE




d.agency.
WE WILL BE GLAD TO

> @1\ JU K

JN> >

\

[Telegrom: @diand’rsvyd} [diagency.murke’ring@gmoil.com)

" +38 068 044 84 18 Diane Tsvyd |




