One-line Pitch

Payris Inc

in their neighborhood — and pays them for sharing their thoughts and wishes.
Business: Payris Provides Sales Efficiency. Convert local leads into loyal
customers through efficient, direct communication with users.

0 r l S Www.payris.app Payris matches users with the best products, services and professionals
WWW.payris.ua
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« Payris occupies a niche at the junction following markets:

of several markets: social media, e-commerce,
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and e-commerce aggregators.

« 2 mobile apps and web interface.
« One system in the center of which there is a person. ¢
% « This person gets matched with curated local businesses ¢

no matter what the need is, and gets rewarded.
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Social ° Payris gives you control on your personal data saleS/Ma rketing Strategy
“Payris is a real revolution in my approach network ° Payris helps to join celebrities or friends
to e-commerce. Now I'm not looking for the in common/similar wishes of fulfilling Problem
right product, but suppliers are struggling . Payris helps to identify your needs even — Online marketing: SMM, SEM (landings).
to satisty my desires. Marketplace if you just want something not concrete Users have too many unfiltered choices %
And | also get bonuses " - Payris pays for your considerations, and it’s time-consuming to do research. 2 §
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- Kate G., Owner of small restaurant, Washington DC
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Milestones
We are going to reach ﬂI:K users in Q12025 Operational profitability Drinks
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