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For 10 years now
I’ve been writing for brands
But really, I’ve been listening

To tone & tension

Culture & nuance

So brands sound more human

And humans feel more like creators
Less like consumers

-rom Beirut to London to Dubal

've worked with globals & regionals
~or 15+ industries

Across 7 markets

In the MENA & the UK

English & Arabic

Writing is my lane
Copywriting & Transcreation
That’s my front porch

Story & Craft

That’s the sign above my door

_ong form, short form
Doesn’t matter

f you’ve come for words
You'll find me home
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01. Career Experience




Freelance Creative Director | Hogarth Worldwide (UK)
August 2025 — Present
Matching the cultural wit of a global brand in an Arabic voice

Senior Arabic Writer | MRM, McCann (UAE)
July 2022 — April 2025
Crafting campaigns, CRM & social media content

Bilingual Copywriter | Impact BBDO (UAE)
May 2022 — June 2022 (Contractor)
Developing social media campaigns for a telecom brand

Blog Writer | Learn Simply (Cyprus)
April 2019 — August 2024 (Contractor)
Delivering original blog articles across 3 educational platforms

Head Writer | The Writing Boutique (Egypt)
July 2021 — May 2023 (Contractor)
Leading on team briefings, bilingual messaging & strategy

Creative Copywriter | Mediareach Advertising (UK)
February 2022 — October 2022 (Contractor)
Scripting brand stories across case studies, websites, radio & TV

Senior Arabic Copywriter | FP7, McCann (Lebanon)
June 2021 — May 2022 (Contractor)
Creating impactful content for a range of ad campaigns

Senior Bilingual Copywriter | Impresario Live (Lebanon)
April 2019 — April 2021
Writing content plans, press releases, websites & promos

Arabic Copywriter | Ogilvy (Lebanon)
November 2015 — March 2019
Crafting social media content, PR campaigns, radio & TV scripts

Freelance Transcreator

Present
Localizing copy for bilingual nuance and cultural relevance

- Creative Culture (UK)
- FranklyFluent (UK)
- Acolad (Luxembourg)



02. Published Ad Work



Rashid Marina & Yachts

EN | Hero Script | Real Estate

A dynamic, aspirational narrative that elevates brand
prestige while promoting one of Dubai’s luxurious
seafront destinations

@ Watch Video



https://www.instagram.com/tv/CeixPcAFIHb/?igshid=MDJmNzVkMjY=
https://www.instagram.com/tv/CeixPcAFIHb/?igshid=MDJmNzVkMjY=
https://www.instagram.com/tv/CeixPcAFIHb/?igshid=MDJmNzVkMjY=
https://www.instagram.com/tv/CeixPcAFIHb/?igshid=MDJmNzVkMjY=
https://www.instagram.com/tv/CeixPcAFIHb/?igshid=MDJmNzVkMjY=
https://www.instagram.com/tv/CeixPcAFIHb/?igshid=MDJmNzVkMjY=

Phishing Awareness Campaign
AR | Concept & Script | NGO

A phishing awareness, ironically starring people who
almost fell for a scam if it weren't for very Lebanese

plot twists

@ Watch Video



https://www.facebook.com/UNICEFLebanon/videos/626670965711175
https://www.facebook.com/UNICEFLebanon/videos/626670965711175
https://www.facebook.com/UNICEFLebanon/videos/626670965711175
https://www.facebook.com/UNICEFLebanon/videos/626670965711175
https://www.facebook.com/UNICEFLebanon/videos/626670965711175
https://www.facebook.com/UNICEFLebanon/videos/626670965711175

Social Media Content



TeliTravel

EN | Brand Voice & Messaging | Telecom

A definition of tone pillars and a craft of short-form
content samples for a young, digital-savvy audience



Sample Reels



Sample Posts



SafeSpace

EN | Blog Writing | Cybersecurity

A blog series helping teens and parents navigate
digital life with more awareness and less fear

Il Explore series



https://www.safespace.qa/en/team-of-experts/nour-jurdi
https://www.safespace.qa/en/team-of-experts/nour-jurdi
https://www.safespace.qa/en/team-of-experts/nour-jurdi

Rowad & Riyali

AR | Blog Writing | Business & Finance

Two Arabic blog series aimed at financial success

Ill] Explore Rowad empowering entrepreneurs
with branding and business know-how
Selected Articles: 2023 — 2024

|i| Explore Riyali helping Saudis build smarter
habits and long-term financial freedom
Selected Articles: 2019 — 2023



https://rowadjourney.com/blogs
https://rowadjourney.com/blogs
https://riyali.com/blog/
https://riyali.com/blog/
https://rowadjourney.com/blogs
https://riyali.com/blog/

03. Arabic Craft
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04. Cultural Adaptations

These samples are shown for creative demonstration only. Some have been anonymized or recreated to maintain confidentiality.



Sample 1

Source Copy

Where Power Meets Prestige

Part of an educational campaign
iIntroducing a luxury sedan
positioned at the pinnacle of
excellence and power

Back Translation

Power on its red carpet

The Arabic turns a vague
promise of prestige into a vivid
scene of power arriving on the
red carpet like a celebrity.



Sample 2

Source Copy

Charge & Go
It’s That Simple

A launch campaign introducing an
all-new EV to the region, highlighting
how effortless the switch can be

Back Translation

Charge then go
There’s no third to that

The Arabic line reduces the
driving journey into two actions:
charge and go, ending with an
idiomatic punch to dramatize
the simplicity of it all
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Sample 3

Source Copy

Meet the Locals
Before You Arrive

A brand campaign looking after
cultural precision to reflect their
crew’s flexibility in making
everyone feel home

Back Translation

You live the country’s vibes
Before even landing

Playing on the double meaning of

«lsa1,” Which refers both to the

skies where the airline operates and
the cultural vibes of a destination
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Sample 4

Source Copy

Ahmad, 11 reasons why you should
fly to Paris and buy a baguette

Paris is famous for a lot of things, one
being its delicious baguettes. We think
it’s time you celebrated National French
Bread Day by going and experiencing
this for yourself.

Context

A cultural pivot that reimagines
credit card promotions through
language, addressing the UAE’s
diverse audiences

Back Translation

Abu Rashid, your opinion is needed
In London, and here are 7 reasons
to accept the invitation

Who understands coffee better than
an Emirati? Who carries it on their
Dirham coin except those who know
its true worth? Indulge your refined
taste in the British capital, where the
London Coffee Festival celebrates the
bean in its highest form with
unmatched quality and masterful
brewing performances.

The Arabic copy is inspired by the
Emirati dirham that features a coffee
pot, turning it into a clever anchor for
an exclusive UAE campaign.
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An internal campaign using notecards to uplift employees
Each line had to sound like an original Arabic saying, not a borrowed English quote.

0
M) e

)\) Pergeverance is going from

\\ failure to failure like a boss.
\ J oo
S \

H\J\/

i1k

/




05. Personal Projects




The Poetry of the Mundane

In this series
The ordinary has lines
The mundane has a story
And we listen
To everything left unsaid
In the language of imagination

Like who knew used tissues
Had Judgement Day?
Keep sliding to see more



T E SPOONS

SPOONS

WHO KNEW TOO MUCH

The Spoons Who Knew Too Much

You think those spoons lie lifeless in the sink? They’ve seen it all.
And today, they speak.

The Martyr Spoon

“| get boiled alive. Stirred without mercy. Many times a day. But what’s
suffering in the name of caffeine?”

The Survivor Spoon

"It’s been a long week under the sofa. | made a thud when | fell, but the
movie was louder. Still choking on dust.”

The Trauma Spoon

“He grabbed me by the throat and stuffed me in his shoe. Their 4-year-old
s terrifying. They let him do this every day.”

The VIP Spoon

“My life is drama-free. | always get washed, hot water, sponge massage,
and all. Now, leave me in peace.”

If my spoon could talk, it wouldn’t shut up about peanut butter.
Will you share your spoon’s story?



Looking for Their Other Half

Every now and then, | end up with a single sock in the pair. Like "what's the
problem here?" | said it casually, not expecting an answer, but | got four instead.

The Rebound Sock

“You’ve been pairing me with strangers. Dots, stripes, even plain, and | said
nothing. But glitter? That’s a no. | have dignity, ok?”

The Romantic Sock

“We had so much fun in our last spin. Where’d he go? Every time the drawer
opens, | hope it’s him. But it’s always just...you.”

The Existential Sock

“Am | really a sock without my pair? Make me a mop to your floor, a wiper to your
mirror, a chew for your dog, but a single sock? Please, | need purpose.”

The PlaySock

“| actually prayed for this and now everyone wants to hang out with me. Imagine?
| can't blame them, but maybe you can pay for a better detergent?”

| think | lost my pairs while packing in Lebanon. I’ll call Mom to check but won’t tell
these socks a thing until I’'m sure. Let them sweat a little more.



Urgency - An Autobiography

"When | was born

There were no nurses around Mom
So | cut my own cord

Just to show up on time

Doctors panicked

Said I’d ruined my biological clock
Meaning I'll spend the rest of my life
Being ahead of everyone else

| thought that was a good thing
Now it’s all backfiring

Once, | got a speeding ticket

On my way to an interview

But the recruiter thought | was creepy
For arriving an hour early

| tried to smooth things over
Sent him a follow-up email
Before we even sat down

It didn’t work either

Thought I'd give him the future
Shared where | see myself in 5 years
He called security on me

Anyway, that’s not what lost me the job
My cousin called mid-interview

Said my funeral already started

| had to rush out

Funny how you can die
And still feel behind”

— Urgency



Perfectionism - A Memoir

“I don’t like the font size
Of the words you speak
That’s what | told my ex
Just before we broke up

He laughed. | didn’t
Because | wasn’t joking

| was generous with chances
Until the day he texted
Im missing you

You see the problem, right?
There was no apostrophe
Hence, no future

If today it’s this

Five years later, what?

He’ll spell resumé without the é
Then wonder why he’s unemployed?

| could have stayed

Loved him in lowercase for revenge
But | don’t settle for less

I’m nobody’s unfinished draft”

— Perfectionism



The Towel Who Fell for Sky Boy

They said towels don’t fall in love
| believed them

Even made it a mantra

Every time | left the dryer

“You come from a machine
Better act like one”

That’s all | heard

On rinse and repeat

You fold me?

| bend

Open me wide?

All yours

Rub me here and there?

Fine, I'll get used to it

But throw me away once done?
That always hurt the most

Anyways | thought | had no choice
Until someone shouted once
“The dryer isn’t working”

For the first time in my life
| got pulled outside

| was hanging on the line
When | met Him

The wind

My sky boy

He came to me soft and bold
It was literally moving

He’d linger a little longer
Then push a little harder

It was difficult not to fall

So | learned to sway

And just like that

| hung out all night
Dancing to His rhythm
Enchanted by His moans
Until the next morning light

When | woke up

He was gone

|s He getting us breakfast?
| wanted to wait

But it was too late

| got pulled back inside
By the man who uses me

Read the full piece


https://www.dropbox.com/scl/fi/9onwso00tis0z44ic8pqz/The-Towel-Who-Fell-for-Sky-Boy.pdf?rlkey=g0zxwfxylyw5om8hranki5s8d&st=thof63aa&dl=0
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