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EXHIBITION
SECTIONS

ENERGY GENERATION
ENERGY STORAGE SYSTEMS
RENEWABLE ENERGY
ENERGY INFRASTRUCTURE
SMART GRID AND AUTOMATION
ENERGY EFFICIENCY AND DECARBONIZATION
SOLUTIONS FOR BUSINESS AND COMMUNITIES
INNOVATION AND INVESTMENT





7060
UNIQUE

VISITORS

153
EXHIBITORS

15
COUNTRIES 



EXHIBITORS
2026

COUNTRIESCOUNTRIES  COUNTRIES 15
BRANDSBRANDSBRANDS500+

UKRAINIANUKRAINIAN
MANUFACTURESMANUFACTURES
UKRAINIAN
MANUFACTURES39

MEDIAMEDIA
REPRESENTATIVESREPRESENTATIVES
MEDIA
REPRESENTATIVES26
EVENTEVENT
PARTNERSPARTNERS
EVENT
PARTNERS24
INTERNATIONALINTERNATIONAL
PARTICIPANTSPARTICIPANTS
INTERNATIONAL
PARTICIPANTS21



Kyiv and the region - 50.7%
Regions - 49.3%
Central Ukraine - 14.5%
Eastern Ukraine - 10.1%
Western Ukraine - 8.7%
Northern Ukraine - 8.2%
Southern Ukraine - 7.8%

6

GEOGRAPHY OF VISITORS

FOREIGN VISITORS



40 % 38 %

16 % 6 %

0 20

Owners and top management 33

Heads of departments 16

Energy and technical specialists 25

Utilities 9

Managers 11

Investors 6

%

%

%

%

VISITORS SPECIALIZATION

I don't make
decisions, but I make

recommendations.

I agree with other
people.

I do not influence
the decision.

I make decisions
alone.

%

%

INFLUENCE ON DECISION-MAKING



VISITOR ACTIVITY PROFILE

21.5%

19.6%

12.4%
10.2%
8.9%
7.6%

7.1%
4.6%
4.5%
3.6%

TRADE IN ENGINEERING AND POWER EQUIPMENT AND

TOOLS

DESIGN, INSTALLATION AND ENGINEERING OF ENERGY

SYSTEMS

ENERGY AND UTILITIES (HVAC)

CONSTRUCTION AND DEVELOPMENT

INDUSTRIAL ENTERPRISES

MANUFACTURING OF ENGINEERING AND ELECTRICAL

EQUIPMENT

LOGISTICS

DEALERS AND DISTRIBUTORS

COMMUNITIES AND NGOS

MEDIA



INTRODUCING NEW PRODUCTS AND
SERVICES

FINDING NEW
SUPPLIERS/PARTNERS

MEETING WITH EXISTING
PARTNERS/SUPPLIERS

CONCLUDING NEW
AGREEMENTS/CONTRACTS

COMPARING OFFERS

SEARCHING FOR A SPECIFIC
PRODUCT OR SERVICE

ATTEND BUSINESS PROGRAM
EVENTS

57%

41%

36%

34%

23%

64%

69%

Understanding visitor motivations is key to exhibition
development, selection of relevant exhibitors, event themes and
effective communication in marketing campaigns.

This section presents the main goals with which professionals
and business representatives visit UA Energy. This allows the
exhibition team to better understand the audience’s needs and
improve the offer in the following seasons.

PURPOSES OF THE VISIT



BUSINESS PROGRAM
OF THE EXHIBITION
The focus is on the most pressing market issues: energy efficiency, water
treatment, infrastructure restoration, innovative technologies, and cases of
business adaptation in wartime.

BUSINESS PROGRAM PARTNERS

BUSINESS PROGRAM 2026





18
SPEAKERS

150
FORUM PARTICIPANTS





20
SPEAKERS

159
FORUM PARTICIPANTS





18
SPEAKERS

151
FORUM PARTICIPANTS





15
SPEAKERS

100
FORUM PARTICIPANTS





WE ARE WAITING FOR YOU  

              2027May 11-13

BOOK A STAND
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